Introduction
The objective of our research project is to focus & study on Premium Ice Cream segment in India. The project is divided in three parts; Premium Ice cream segment with respect to Amul Rich cream premium ice cream, with respect to national competitors and with respect to international brands. To analyze the market by analyzing consumer behavior and retailers who sale ice cream of different brands.
The ice cream market in India is estimated to be around INR 3,000 Crores, of which over 40% belongs to the organized sector growing at about 15% Y-o-Y. Amul leads the pack with about 36-38% market share (5% of its total revenues), followed by Kwality Walls &Vadilal with about 12-14% share each. These players not only have to fight the small local and cottage industry players, but also the fact that the Indian cuisine itself offers a large variety of desserts which are still preferred by most Indians. Bulk of the sales happen during the summer months of April-July, while the sales witness a significant dip during winter months of November-February. Additionally, the seasonality of events like marriages affects sales in a big way, although institutional sales provide some cushion. Once the ice cream melts, it is non-saleable, and drives retailers not to carry enough stocks -not an optimal situation given the not so favorable situation of cold chain in India.
With the latest mandate for HUL to increase its foods revenue, they might also be focusing on out-ofhome footprint through ice cream parlors, ice creams being a high growth category for HUL growing at about 31% last year. On one hand where Amul is trying to increase its reach by adding retail outlets to the tune of 15k to its base of 70k outlets, on the other hand HUL is focusing on new product launches and television campaigns for consumer activation. Half the market is driven by impulse purchase, and rest by family consumption at home and in-parlor sales. Grabbing this opportunity and After analyzing is market scenarios, Amul all set to storm the ice cream market with new Super Premium range of Ice cream "Amul Crème Rich" a boon to consumers who love to indulge in rich ingredients &taste. Being the market leader in Ice cream segment Amul was not having any premium ice cream. There are niche players in the parlor business, with Nirula's being an established player in the north, and Naturals in the west; and then there are premium players like Baskin Robbins. Location is key here like in any retail business, to ensure enough footfalls and an optimal rental profile for sustained outlet level profitability. Brands are coming out with pro-biotic and low fat ice creams targeting the health conscious consumers, and also new manufacturing processes which reduce air content in ice creams giving more value for money to the consumers; but the acceptance for such products is still to be put to a proper test in the market.
Overall, the ice cream market is heating up. What is to be seen is that for whom this heat helps in increasing revenues & profitability of players, or melts the aspirations in the sector."Premium" ice cream tends to have low overrun and higher fat content than regular ice cream, and the manufacturer uses higher quality ingredients. More overrun produces a fluffy, light ice cream with more air and less of everything else, including fat. Less overrun produces a creamy, dense ice cream with little air and a lot of fat. The lower the overrun, the creamier, smoother and richer the ice cream. But low overrun isn't all there is to super-premium ice cream. To earn this delicious seal of approval, ice cream has to contain at least 14% butterfat. This rich content of butterfat adds to the creamy, luscious texture and the full-bodied taste that super-premium treats are famous for.
II. Headings
Project objectives are divided into 3 parts--To study the premium ice cream segment in India with a view at Amul'sCrème Rich Ice cream -To give recommendations for better retail penetration -To do Comprehensive study on feasibility of extrusion bars Primary Research Project: -To study the premium ice cream segment in India.
-To study the marketing strategies of the premium Ice cream competitors.
-To study the customer's perception & preferences for the premium Ice creams.
-To study the retailers preferences of the premium Ice creams.
-To study the preferences of those factors which are considerable by the Customer.
-To study the feasibility of Extrusion bar concept in premium Ice creams. -To analyze the satisfaction level of the customers using factor analysis.
-To identify factors to focus for building of the Premium Ice cream "AmulCreme Rich". Analysis & Interpretation-The analysis is done for 100 consumers. In the above KMO Table, P Value is 0.001 which means P Value < 0.05 This shows that the above parameters are highly significant. Sampling adequacy should be more than 0.5 to perform factor analysis. The above table shows a sampling adequacy of 0.873 which means factor analysis can be performed.The 3 factors that we have extracted from above 10 parameters (items) are able to explain 74% of variation. 
III. Research Methodology

Amul crème Rich retail penetration
To analyse the demand pattern of consumptions of the premium ice creams in Metro cities in India
V. Conclusion
 Premium ice cream are a product for people living in popular areas as they tend to have premium ice cream more as compared to others.  Amul's Crème Rich which is a premium ice cream gives good quantity and quality at half the rate of other premium ice creams.  Amul's being a national brand has its own advantages of better retail penetration than other premium ice cream  The age of target audience for these premium ice creams is between 21-30. IT means the primary consumer of these premium ice cream are the youths of the nation.  Taste and Flavors are the key factors for the consumer to purchase these premium ice creams. Hence Amul's Crème Rich can concentrate on developing new flavors and improving the taste.  This also concludes that HUL's Magnum is the most popular premium ice cream in the market which is currently available than other premium brands.  The Brand ambassador for Magnum had a significant impact in order to create Magnum's awareness.  People are willing to spend less than Rs.250 on these premium ice creams.
About Extrusion Bars concept  Extrusion bar concept is very popular among the Premium Ice cream segment.  Consumers prefer extrusion bar concept more than other serving types.  Customers are willing to buy Amul's Crème Rich if it comes in extrusion bars.  Also most of the retailers are also willing to stock Amul's Crème Rich if it comes in extrusion bars.  Retailers also agree that there is huge demand for Extrusion bars as customers don't have to carry the packaging & it's easy to be discarded after consumption.( the stick ).
